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Women nowadays are actively involved in entrepreneurship and contributing to economy development. In developing country such as 
Malaysia and Philippines, the participations are increasingly noted, yet the phenomena are still new. This study aims to understand the 
factors that motivate women to involve in entrepreneurship, in addition to their profiles and industry/business engagement. The study 
further explores the obstacles faced before/during venturing into entrepreneurial activities. Using quantitative approach, descriptive 
method and correlation are used to understand the phenomena. Findings from this study will provide a profiling of women entrepreneurs 
together with their motivational factors and to understand the challenges faced in the course. As both countries are establishing women as 
part of their economic development player, this study shall provide real inputs for policy building in promoting, encouraging and easing 
women involvement in entrepreneurial activities and the related industry. 
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1. Introduction 
Women contribution in the economy through entrepreneurial ac-
tivities is getting noticeable as they are considered as “untapped 
source” of economic growth (Minniti and Naudè, 2010). Unfortu-
nately with equal numbers of participation globally, backed up with 
numerous support system (GEM, 2012), women entrepreneurs are 
still unable to contribute as much as male entrepreneurs (Vossen-
berg, 2013). Women entrepreneurs, especially from developing 
countries, have slower growth with high likeliness to fail and be-
come entrepreneurs out of necessity (Vossenberg, 2013). 
In South East Asian countries, entrepreneurship has experienced 
the same positive development too. Women have played important 
role in economic development and stabilised the economy during 
recessions (Ndubisi & Kahraman, 2006), partly through their en-
trepreneurial activities. From Malaysian consensus 2005, about 
133 new start-ups belong to women entrepreneurs applied for 
micro credit financing (United Nations Development Programme, 
2008). It implies that Malaysian women realised the opportunity 
to grow their income and living standard through entrepreneur-
ship. Meanwhile, in Philippines, nearly 70% of business start-ups 
are attributed to women entrepreneurs in order to break from pov-
erty and local norms. Yet by involving in entrepreneurship, wom-
en have to bear multiple responsibility as wife-mother-
housekeeper-entrepreneur regardless of the geographical differ-
ences. Still, success stories of women entrepreneurs are growing. 
This paper aims to provide an investigation of women motivation 
to become entrepreneurs in developing countries, taking insight 
from two South East Asian countries - Malaysia and Philippines, 
as both countries provides various support for women entrepre-
neurs to bloom. 
The next section provides a brief background on women entrepre-
neurial activities in Malaysia Philippines followed by literature on 
the issue. The section is followed by an explanation of the re-
search method employed in this study, and the analysis of the 
result in detail. Conclusion is presented in the last section. 
2. Literature review 
Looking at the current trend on the development of entrepreneur-
ship and specifically, women entrepreneurial activities around the 
world, Malaysia and Philippines do not want to miss the oppor-
tunity to develop and support women entrepreneurial activities. 
Currently, both countries have established many platforms to sup-
port women entrepreneurship. Malaysian Government for in-
stance, has embarked on developing capacity building initiatives 
through various Ministries and agencies to create, promote and 
nurture more women entrepreneurs, aiming to develop 4,000 
women entrepreneurs by the year 2012. There are various pro-
grammes been tailored especially for women such as Women 
Exporters Development Programme (WEDP) by MATRADE and 
various support, training and development courses being orga-
nized by Women Development Department under the Ministry of 
Women, Family and Community Development? 
Another platform called Malaysia Young Female Entrepreneur 
(MYFREN) is available to gather thoughts and ideas of entrepre-
neurs and encourage more Malaysians especially the young fe-
males to venture into entrepreneurism and businesses. MYFREN 
aims to create a strong and wide networking platform for young 
female to contribute in the economy development of Malaysia 
especially in making Malaysia Economy Transformation Plan and 
Vision 2020 a success. 
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In Philippines, similar program like MYFREN named SPARK is 
also aiming on the same objectives. SPARK provides opportuni-
ties for young women to be mentored by successful businesswom-
en and experts and guide them in finding opportunity for growth 
and enhance business related skills. Despite of many support sys-
tems being established there is no solid evidence why women are 
attracted to involve in entrepreneurship. What motivates them?  
Looking into these developments, women entrepreneurship has 
raised many interests in research due to the gender uniqueness, 
motivation and determination (Tambunan, 2009). Women who 
become entrepreneurs are usually driven by both push and pull 
factors, which are determined by necessity and choices (Franck, 
2012). Small Enterprises Research and Development Foundation 
(2013) for example, reported that Philippine women have been 
able to rise above gender stereotyping and male domination. They 
are able to success in entrepreneurship mainly depending on natu-
ral talent of networking.  
Due to this, it is important to understand the real motivation for 
women to involve in entrepreneurship as their thinking, strategis-
ing and negotiation approach are different from men. Is the option 
to be entrepreneurs intentionally? Are they really becoming entre-
preneurs out of necessity? 
With limited studies available referring to the nature of women 
entrepreneurship (Jennings & Brush, 2013) it is crucial to under-
stand how to encourage more women to involve in entrepreneur-
ship. Tambunan (2009) studied the constraint of women entrepre-
neurship in ASEAN and South Asia and found that women of 
these countries have different reasons for engaging in entrepre-
neurship. The author stated that in less-developed country like 
Indonesia, women involved in entrepreneurship because they are 
"forced" by living to earn income. In 2011, Alam, Jani & 
Omar found out that in Southern Malaysia, women entrepreneur-
ship are positively related to positive family support, social ties 
and internal motivation. Later in 2012, Che Ismail, Shamsudin & 
Chowdhury identified that there are push and pull factors that 
contribute the women involvement in entrepreneurial activities in 
Kedah. 
Due to lack of study in this phenomenon, Franck (2012) suggested 
that a thorough study is needed to close the literature gap and pro-
vide empirical support. Explanation is needed not only to 
strengthen the knowledge, but also to provide real measures for 
policy development as Malaysia and Philippines have good entre-
preneurship incentives in fostering its economy. It is important to 
find: 
1) What is the profile of the respondents?  
2) What is the profile of the respondents entrepreneurial activi-
ty?  
3) What are the perceptions of women entrepreneurs on the 
motivating factors in terms of achievement, recognition, ex-
perience, technology oriented, personal growth, quality life-
style and job security ? 
4) Are there significant differences in the perceptions of the 
respondents when they are grouped according to the moti-
vating factors? 
3. Methodology 
The study adopts Global Entrepreneur Monitor (GEM)’s frame-
work to guide and conceptualize the established and would-be 
women entrepreneurs according to their respective occurrences 
that contemplate the motivating factors that influence them to 
involve in entrepreneurship and subsequent obstacles. A structured 
survey questionnaire has been designed which were categorized 
into 2 basic requirements of women entrepreneurs - women who 
already operate business and women who aspired to become en-
trepreneur. Through purposive sampling, women entrepreneurs 
and entrepreneurs to be were approached and asked to response. 
The samples come from various part of the countries. 
The data collected, descriptive analysis is produced and correlated 
between motivating factors and start-up obstacles based on 
achievement, recognition and experience. The statistical treatment 
will include computation of weighted mean, analysis of variance, 
and t-test. Then, results from both countries are compared to see 
the differences. Through the use of this instrument, motivating 
factors influencing women to involve into entrepreneurship are 
studied according to their respective achievement, recognition, 
experience, technology oriented, personal growth, and quality 
lifestyle and job security. 
4. Results and discussion 
Based on Table 1 followed, demograhically, more than 50% of 
women entrepreneurs or to-be-entrepreneurs from both countries 
are between 26-35 years old. Married women are the highest 
among them and having tertiary education. In the case of em-
ployment background, most entrepreneurs would be are currently 
working with private sector.  
 















Age % % % % 
20 - 25 y/o 12 0 19  4 
26 - 30 y/o 32 24 41 11 
31 - 35 y/o 22 24 21 19 
36 - 40 y/o 12 31 11 28 
41 y/o & above 22 20  8 38 
Civil Status     
Single 32 30 35 17 
Married 40 66 52 66 
Separated 21  4  6 17 
Widow  7  0  7  0 
Education     
High School  18 15  8 23 
Vocational   3 17  2 19 
U/Graduate  22 25 11 15 
College Grad 46 42 68 43 
P/Graduate 11 1 11 0 
Employment      
Self-employed 74 43 12 17 
Government em-
ployed 
11 49 36 34 
Privately employed 13 7 42 43 
Others 2 0 10 6 
No. of Dependents     
1  32 28 27 21 
2-4  50 55 58 68 
5- 6  11  4 11 11 
More than 6  7 13  4  0 
R/s of Dependents     
Parents 35 22 48 23 
Spouse 18 18  7 47 
Children 38 34 35 26 
Relatives  1  5  5  4 
Others  8 11  5  0 
AverageIncome     
< RM2500  32 68 27 76 
RM2501–5000 33 15 63 15 
RM5001-7500 21  7  7  9 
RM7501-10000  9  3  2  0 
>RM10001   5  7  1  0 
 
Looking from another aspect, women who had ventured or with 
intention to venture into entrepreneurship have between 2-4 de-
pendents and their dependents are mainly children. Mainly, these 
women involve in entrepreurial activities due to low income level.  
 
Table 2: Profile of the Respondents as to Entrepreneurial Activity in Ma-
laysia (MY) and Philippines (PHP) 
 Establish entrepreneur 
 MY PHP 
Entrepreneurial Occurrences % % 
05 - 10 years  81 31 
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11 - 15 years   9 20 
16 - 20 years   8 40 
21 - 25 years   2  9 
Legal Forms of Business   
Single Proprietorship 77 36 
Partnership 13 58 
Corporation  2  6 
Others  8  0 
Types of Business     
Manufacturing 26 14 
Merchandising 25 61 
Service 39 25 
Other business activity  10 0 
Number of Employees   
Below 5 employees 82 52 
6 - 10 employees 10 34 
11 - 15 employees  3 11 
16 - 20 employees  1  3 
21 employees & above  4  0 
Initial Capital1     
< RM5000  - 28 
RM5001-15000 56 60 
RM15001-20000 26  4 
RM20001–25000 11  2 
>RM25001   2  6 
 
Table 2 above summarizes the details on women involvement in 
the two countries. Both countries show a rise in women involve-
ment in entrepreneurial activities between 5 to 10 years back. 
However, 77% of legal business formed in Malaysia is sole pro-
prietorship compare to 36% in Philippines. Philippinas women 
established their business mostly through partnership (58%). The 
sectors of involvement is also different. In Phillipines, women 
entrepreneurial activities focused on merchandising (61%) while 
in Malaysia, the distribution is focused on service (39%), followed 
with manufacturing and merchandising, 26% and 25% respective-
ly. Yet, their establishments are still micro with less than 10 em-
ployees for both country (Malaysia – 92%, Philippines- 86%) due 
to the fact that the business was also formed with low capital. In 
Malaysia, the initial capital for these women to start their busi-
nesses is between RM5,001 – RM15,000 (56%) and in Philippines 
PHP 51,001- PHP150,000 (60%). 
The study aims to reveal the reason why these women involve in 
entrepreneurial activities. There are seven (7) motivatings factors 
investigated; need for achievement, need for recognition, experi-
ence, technology orientation, need for personal growth, quality of 
life and job security. Under these factors, respondents were sup-
plied with several statements related to each factor and required to 
choose their agreement based on Likert scale between 1 (not im-
portant) to 5 (most important). Table 3 on established entrepre-
neurs and 4 on would be entrepreneurs, both report the highest (H) 
and the lowest (L) mean score of statements that belong to each 
factors. 
Table 3 shows that it is important among women entrepreneurs in 
Malaysia to be technology oriented. The score for Capable to ob-
tain information about the status and the progress of science and 
relevant technologies is 4.47. The lowest mean score is obtained 
from Prove field of expertise under achievement factor. This is 
different from women in Philippines. Achievement is the highest 
motivating factor among women entrepreneurs in Philippines with 
mean score of 4.30 for statement Community service to the socie-
ty. Statement Invitational speakership from entrepreneurial exhibit 
and seminars under recognition motivating factor provided the 
lowest mean score. 
 
Table 3: Frequency Distribution of Established Entrepreneurs on Motivat-
ing Factors in Malaysia (MY) and Philippines (PHP) 
Established entrepreneur (MY) Established entrepreneur (PHP) 
Items Means Items Means 
                                                 
The initial capital for business formation in Philippines are 
PHP <50000, PHP 51000- 150000, PHP 151000-200000, 
PHP 20100-300000 and >PHP 301000 respectively. 
Achievement  Achievement  
Free and independent 
4.04 
(H) 











Recognition  Recognition  







Leave legacy to the 
family and to the society 
Invitational speakership 
from entrepreneurial 





Knowledgeable to handle 
business 





Analyze and interpret of 
win-win situation 








Capable to obtain infor-
mation about the status 
and the progress of sci-
ence and relevant tech-
nologies 
Able to be innovative and 








One of the greatest 
strengths is my expertise 
in a technical or func-
tional area 
Recognized as a "tech-
nical expert" by my 







Desire to make better use 
of my training and skills 
Desire to complete with 







To prove I can do it 
Reached a career plateau 




Quality life style 
Own preferred work style 
and lifestyle 




Quality life style 
Want to be my own boss 





Contracted out by past 
employer 
Could not get a job, hence 





Create my own job 






As for women who would be entrepreneurs in the future, the sce-
narios are different. In Malaysia, women involve in entrepreneuri-
al activities because they are looking for job security, with 4.36 
mean score. On the other hand, the least score is Able to be inno-
vative and in the forefront of new technology under technology 
oriented motivating factor with 3.01. Meanwhile in Philippines, 
women are motivated by quality life style. They would like to be 
entrepreneurs because they want to maintain personal freedom 
with mean score of 4.13. The most least score is Efficient to meet 
company's objective up to par (3.19). Women in Philippines are 
not so motivated by experience in this case. The whole summary 
of findings relating to would be entrepreneur women is presented 
in Table 4 below. 
Overall, out of seven motivating factors, it is found that there are 
five significant different on motivating factors between women 
entrepreneurs and women entrepreneurs to be in Malaysia and 
these include achievement, experience, technology oriented, per-
sonal growth and quality lifestyle. Meanwhile, in Philippines, with 
limitation of three motivating factors, achievement and recogni-
tion factor shows significant different between these two groups. 
However, there is no significant differences on experience factor 
between women entrepreneurs and women entrepreneurs to be in 
philippines. (Please refer to Table 5). 
5. Conclusion 
In order to attract new involvement, both countries entrepreneurial 
support system have to focus more on highlighting entrepreneur-
ship as a platform to obtain job security among women which are 
able to open to more on opportunity aspects towards quality of 
life, personal growth or ability to be technology oriented. Training 
may be provided in order to match skill with activities that re-
quired minimal start-up as most chosen entreprenurial activities 
concentrated in service, merchandising and manufacturing.  
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Table 4: Frequency Distribution (Mean Score) of Would Be Entrepreneurs 
on Motivating Factors in Malaysia (MY) and Philippines (PHP) 
Would be entrepreneur (MY) Would be entrepreneur (PHP) 
Items Means Items Means 
Achievement 
Provide basic necessities 
Attain desirability of 







Prove field of expertise 
Attain desirability of 







Leave legacy to the fami-
ly and society 
Invitational speakership 
from entrepreneurial 





Leave legacy to the 
family and society 







Productive to maximize 
the resources 
Effective leadership in the 






Analyze and interpret of 
win-win situation 
Efficient to meet com-







Capable to assimilate new 
technologies and useful 
innovations 
Able to be innovative and 







One of the greatest 
strengths is my expertise 
in a technical/functional 
area 
Capable to assimilate 







Utilize my keen business 
sense 
Achieve my own satisfac-





Desire to make better 
use of training and skills 
Reached a career plateau 





Quality life style 
Desire to have fun 
Achieve a balance be-




Quality life style 
maintain my personal 
freedom 






To provide job security 
Could not get a job, hence 





Perceived threat to job 
security 





Table 5: Significant Differences among Would Be Entrepreneur and Es-
tablish Entrepreneur in Philippines and Malaysia 
Factors Philippines’s Finding  
Malaysia’s 
Finding 
Achievement Significant Significant 
Recognition Significant Non-Significant 
Experience Non-Significant Significant 
Technology Oriented n/a Significant 
Personal Growth n/a Significant 
Quality life style n/a Significant 
Job Security n/a Non-Significant 
 
Financial support system for women should also easily available 
in low amount with highlight in the above mention industry. Once 
this is achieved, then focus may be channelled into achievement 
and recognition.  
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